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Trafford Food Waste Campaign 

Working in partnership with One Trafford, Recycle for Greater Manchester developed and 
delivered a campaign to encourage residents to recycle all their food waste in their food 
and garden bin. A total of 6,095 households were targeted, covering 4 collection rounds 
over a four-month period (September to December 2016). 

Aims of the campaign 

1. Decrease residual waste by up to 6% 

2. Increase food waste recycling by 4% 

3. Door knock, deliver leaflets and stickers to all targeted households 

4. Engage with residents via events and education sessions 

Campaign activities 

Areas targeted 

Altrincham, Old Trafford, Sale Moor, Sale West. 

Bin stickers 

 

On bin collection days, a ‘No Food Waste’ sticker was placed on all presented general 
waste bins in the targeted areas. This activity was delivered before the start of community 
events and door knocking survey. 

Door knocking 

All households in the targeted areas where surveyed and given a recycling information 
leaflet. The survey aimed to assess food recycling attitudes, answer any queries about 
recycling in general, and to facilitate orders for recycling bins. 
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Trafford Food Waste Campaign 

2,100 residents were spoken to and out of these, 1,966 reported to recycle food waste, 
97% reported to have all correct recycling bins for their food waste.  

Those who did not recycle their food waste stated this was mainly due to not having a 
kitchen caddy, as well as not knowing they could recycle food waste. 

268 bins were requested in total, 193 were food and garden waste recycling bins. 

Community engagement 

Information stands were set up in different locations to engage with residents. Information 
leaflets as well as recycling themed promotional items were available. A total of 4 stands 
were set up, engaging with 119 residents. 

 

Schools  

All schools in the targeted area were offered a school assembly or a free visit to one of our 
education centre in Greater Manchester. 4 schools attended the Longley Lane Recycling 
centre for a day session, and one had an education visit to the school. A total of 346 pupils 
were engaged with. 

Press 

A pre-campaign press release was sent to local media outlets to raise awareness of the 
campaign and inform residents about the stickers and door knocking. 

A personalised hashtag #RecycleFoodTrafford was created to help promote the campaign 
and to monitor engagement. 12 tweets were published.  

Tonnage 

12 months pre-monitoring data was compared to campaign and post campaign data. Food 
and waste recycling reduced by 16.2%, this equates to 4.54kg per household 

12 months pre-monitoring data was compared to campaign and post campaign data, 
general waste tonnage was reduced by 6.7%, this equates to 1.46kg per household.  
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Trafford Food Waste Campaign 

Lessons learnt 

Community engagement was difficult, as there was a limited number of places to deliver or 
attend events in the targeted areas. 

Not many schools booked an outreach session, even though invitation letters and 
resources were hand delivered. It is recommended to contact schools early in the year and 
follow up contact. 

The ‘Only Plastic Bottle’ leaflet was a great and useful resource, as many residents 
reported that they struggled to understand what types of plastics can be recycled. 

The combination of a sticker and a follow up door knock and leaflet, demonstrated to be 
an excellent method to promote food waste recycling and to draw attention to the 
campaign 

Conclusions 

The campaign has potential to be replicated in other areas and could be easily rolled out 
to increase food waste recycling. 

The success of the campaign can be attributed to the use of the stickers as a visual 
reminder; the unusual shape of the leaflet gave an opportunity to easily engage with 
residents.  

Door knocking showed that many residents are aware of the food waste recycling service, 
but it is recommended to further intervene to push residents to recycle all food waste. 

 


