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Right Stuff Right Bin 

Working in partnership with Bury Metropolitan Borough council (BMBC), Recycle for 
Greater Manchester (R4GM) developed and delivered a campaign to address the issue of 
contamination in the blue mixed recycling, green paper & card, and brown food and 
garden bins. The campaign was carried out over 3 collections rounds covering a total of 
4,797 households from April to June 2016. 

Aims of the campaign 

1. Deliver Right Stuff Right Bin (RSRB) campaign to target contamination issues and 

increase recycling quality  

2. Encourage behaviour change through community events 

3. Monitor participation rate 

4. Increase recycling by 3% across all three recycling bins 

Campaign activities 

Areas targeted 

Prestwich, Tottington, Radcliffe. 

Press and social media 

A pre campaign news release was sent to local media outlets with the aim to raise 
awareness of the campaign and to explain why resident’s bins were being tagged. 
A bespoke hashtag was develop #RightBinBury for the campaign in order of promoting the 
campaign, the events and to monitor engagement. A total of 29 tweets were posted.  

 

Right Stuff Right Bin 

On bin collection days bin tagging and participation monitoring was conducted. A visual lift 
lid inspection was conducted and bins were tagged. Green, amber and red tags were 
design to be used on monitoring days. Amber and red tags had images of the most 
common contaminants and had additional blank space for further items to be recorded and 
instruction to be given.  

The tags represented levels of contamination, green: all correct, amber: more than one 
item of contamination and red: more than 10 items of contamination (5% contamination). 
With amber and red tags the items found in the resident bin were circled so that they were 
able to recognise the wrong materials in their bin.  
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Targeted door knock 

Households on the three rounds which received a red tag on second round of tagging 
(106), were targeted with a door knock. This aimed to discuss details of which items were 
incorrectly recycled and to advise residents about how to recycle correctly. Our post 
monitoring inspection found that 16% of residents had improved their recycling. 

We noticed that 177 households in the Totting area received an amber tag on second 
round of tagging and were door knocked. As a result we found that the post monitoring 
inspection showed that 71% of the blue mixed recycling bin contained the correct recycling 
items.  

Community engagement 

Schools in the campaign area were offered recycling assemblies and classroom sessions 
a total of five were delivered, engaging with 721 primary school and college pupils. 

Five information stalls were set up at libraries and community events to engage with 
residents. At the stalls information leaflets and recycling themed promotional items were 
given away. A total of 200 Bury residents attended. Two community events were attended 
by R4GM, reaching 247 resident. These were not specifically focused on recycling, 
however RSRB leaflets were available and general information was provided.  

 
 

Campaign results 

Participation (whether a bin is presented for collection) was monitored during tagging. 
Participation was generally high for blue recycling (76%) and Green recycling (72%); but 



 

 
4 recycleforgreatermanchester.com

Right Stuff Right Bin 

slightly lower for the Brown (68%). Overall participation of the recycling bins rate was over 
50%. 

Tagging 

For mixed recycling bins the number of green tags increased across the rounds, reducing 
the number of amber and red tags. Similarly, for the food and garden bin the same trend 
was noted an increase in green tags and a reduction in the number of amber and red tags 
given. 

For the paper and card bin, green and amber tags remained constant across the rounds 

Tonnage 

Trends started to show that during campaign period the recycling tonnage was lower, this 
could be linked to residents’ correcting recycling behaviours (taking out the wrong items 
and putting them in the general waste), as tonnage increased during the post monitoring.  
This fits with the Right Stuff Righty Bin campaign activity. 

Lessons learnt 

Not all households presented their bins to be emptied each collection day, this has to be 
considered when analysing the set out rate. 

As the tagging was done by a visual check, recording of levels of contamination could be 
inconsistent.  

In some occasions bins were emptied by the bin crew before inspection, so they could not 
be tagged, or accounted for when analysing the results. It is recommended to focus on 
only one recycling bin to ensure they are tagged before they are emptied. 

The visual checks and door-knocking feedback saw a significant confusion over what 
plastics can be recycled. It is recommended to focus future campaigns on “plastic bottle 
recycling” in order to target this behaviour. 

Conclusions 

Bury council’s waste and recycling services underwent a service change in 2014 where 
the residual bin was collected every 3 weeks instead of fortnightly, this could reflect 
residents recycling behaviours. Even so this campaign was successful in raising 
awareness of the contamination found in the recycling bins.  

 


